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WoS Scopus Google Issue 1 

19 19 39 
Advances in neuroscience and marketing: analyzing tool 
possibilities and research opportunities 
Luis-Alberto Casado-Aranda, Juan Sanchez-Fernandez 

0 1 5 
When consumers touch: a conceptual model of consumer 
haptic perception 
Achini Tharaka Ranaweera 

1 1 8 

The influence of formal and informal control on market and 
financial results 
Daniel Espinosa Sáez, Paola Andrea Ortiz-Rendón, José Luis 
Munuera Alemán 

4 8 74 

The role of social media in the political involvement of 
millennials 
Rahmad Solling Hamid, Abror Abror, Suhardi M. Anwar, Andi 
Hartati 

0 3 5 
Buying local food is not a question of attitude: an analysis of 
benefits and limitations 
Begoña Peral-Peral, Jorge Arenas Gaitán, Jesús Reina-Arroyo 

10 13 30 
Influencer fit post vs celebrity fit post: which one engages 
Instagram users more? 
Arash Ahmadi, Siriwan Ieamsom 

6 7 14 

Does brand-relationships matter? The role of brand 
attachment in salesperson performance in retailing 
Flavia Braga Chinelato, Cid Gonçalves Filho, Clodoadlo Lopes 
Nizza Júnior 

WoS Scopus Google Issue 2 

6 5 9 
Service research: past, present and future research agenda 
Hasan Evrim Arici, Mehmet Ali Köseoglu, Levent Altinay 

13 18 44 
Drivers of purchase intention in Instagram Commerce 
Doaa Herzallah, Francisco Muñoz-Leiva, Francisco Liebana-
Cabanillas 

2 4 10 
Weaknesses and strengths of online marketing websites 
Sara Herrada-Lores, M. Ángeles Iniesta-Bonillo, Antonia 
Estrella-Ramón 

2 3 5 

Factors that make a destination fascinating and motivate 
(re)visit 
Rosângela Andrade Pessoa, Oderlene Oliveira, Lucas Lopes 
Ferreira Souza 

10 21 56 

Utilitarian, hedonic, and self-esteem motives in online 
shopping 
Indrawati Indrawati, Gadang Ramantoko, Tri Widarmanti, 
Izzatdin Abdul Aziz, Farhat Ullah Khan 

3 3 3 
When and why consumers choose supersized food? 
Asim Qazi, Veronique Cova, Shahid Hussain, Ubedullah Khoso 

3 7 53 

The influence of sellers’ ethical behaviour on customer’s 
loyalty, satisfaction and trust 
Hossein Mansouri, Saeed Sadeghi Boroujerdi, 
Maizaitulaidawati Md Husin 
  



WoS Scopus Google Issue 3 (Machine Intelligence in Marketing) 

3 4 9 
Advertising acceptance via smart speakers 
João Guerreiro, Sandra Maria Correia Loureiro, Carolina 
Ribeiro 

9 14 19 

The risks and benefits of Internet of Things (IoT) and their 
influence on smartwatch use 
Tahereh Saheb, Francisco J. Liébana Cabanillas, Elena 
Higueras 

7 14 28 
Internet of Things (IoT) in smart tourism: a literature review 
Chowdhury Noushin Novera, Zobayer Ahmed, Rafsanjany 
Kushol, Peter Wanke, Md. Abul Kalam Azad 

7 10 11 
Customers’ continuance usage of mobile payment during the 
COVID-19 pandemic 
Istijanto, Indria Handoko 

8 18 52 
Understanding mobile e-wallet consumers’ intentions and 
user behavior 
Ahmed Taher Esawe 

0 1 6 
Does the use of technology create technology engagement? 
Comparing three structural models 
Cristina Calvo-Porral, Rogelio Pesqueira-Sanchez 

 


